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=====1=========== 

No more throwing money away on ineffective marketing strategies. Hypertracker allows you to analyze marketing 
strategies and shift through ads in a matter of minutes. Therefore, you can concentrate on your money-making 
campaigns and discard the nonproductive campaigns.  

Hypertracker is a feature-packed system that tracks statistics from the Ad through the sale. It can be implemented into 
any Internet marketing campaign in less than two minutes.  

Let's get started. Begin using Hypertracker by creating a new campaign. Choose your campaign identifier then enter a 
campaign name, cost and target URL. If you like you can also enter a campaign description, contact information and 
more.  

Hypertracker now lets you define a campaign as pay-per-click. That means the campaign cost will be computed 
dynamically, depending upon the number of clicks made by your customers and the cost of one click.  

You can now add up to 128 target URLs that can be rotated through Hypertracker. This allows you to track the 
profitability of numerous pages.  

   

 

 



===========2============= 

A sale occurs when your customer decides to buy your product and produces payment for the same. This is the most 
common event a customer completes at a web site. However, it is not the only event. Other events called Actions are not 
directly profitable to your web site but are meaningful to your business and customers. Actions are events such as 
newsletter subscriptions and refer a friend.  

Hypertracker will count these Actions as well as Sales. A small paragraph of code from Hypertracker can be inserted into 
the copy on your event confirmation page. Therefore, you are able to use your own confirmation page. The Code places a 
transparent image on the page that will notify Hypertracker of an action or sale.  

What about Duplicate Protection? Hypertracker now has the capability to block multiple sales and actions from the same 
person. For instance, if an individual has viewed a page then decides to refresh the page it could be counted as two 
clicks. The Duplicate Protection is automatically enabled when you purchase your account. However, you can disable this 
feature using the Your Account / Edit page.  

Duplicate Protection is also available if you are using a shopping cart mechanism based on Perl, PHP or any other server-
side technology.  

     

 

 

========3============= 

Specified redirection URLs enable the Hypertracker engine to count clicks. A redirection URL is assigned to each campaign 
and looks like this:  

http://hypertracker.com/go/username/campaign/subcampaign/  

A subcampaign allows you to track the same campaign in sections. You can track banners and placements for each 
campaign. You can see how your individual sections are performing as well as how your campaign as a whole is fairing.  

Your customer will be automatically redirected to the page that is specified in the campaign as a Target URL.  

The Hypertracker.com domain does not need to be included in your redirection links if your server can run PHP or Perl 
scripts. Please check with your system administrator if you are not sure. You can download the appropriate script creating 
a redirection URL that looks like this:  

http://www.yoursite.com/ht.php?a=username&b=campaign&c=subcampaign  

In addition to the Duplicate Protection, you can now choose the type of clicks to count. Hypertracker will count them all 
or only specified clicks. For instance, you may only want to count one click for an individual per session, per hour or 
per day.  

     



 

 

==========4========= 

With Hypertracker you can see at a glance which campaigns are successful and which are struggling. Information 
shown in GREEN indicates a campaign that is going well. Statistics shown in RED indicates a campaign that is not 
performing well.  

You can compare number of clicks, sales and actions as well as dynamic parameters such as Return-on-Investment 
(ROI), Cost-Per-Click (CPC) and Cost-Per-Sale (CPS). You can delete, reset, or edit a campaign from this screen. You 
can also see additional, detailed information and analysis for each campaign.  

     

 

 

 
 
 
 



=========5============ 

Hypertracker provides you with a variety of statistics for analyzing the success of each campaign. Overall statistics are 
presented on one easy-to-read screen called Campaign Details.  
 

clicks The total number of clicks. The parameters for counting clicks can be set-up through the Double Protection feature.  

actions The total number of actions made by visitors that clicked on the campaign banner or link.  

sales The total number of sales made by customers that clicked on the campaign banner or link.  

sales value The total value of the sales made by customers that clicked on the campaign banner or link.  

cost per sale The specified campaign cost per one sale. You can easily compare this with Average Sale.  

average sale The average value per one sale. The average is calculated by dividing the Sales Value by the Sales. If the Average Sale is 
lower than the Cost Per Sale chances are the campaign is not profitable.  

clicks to sales This is the number of clicks that is required to produce one sale. It is presented as a percent.  

clicks to 
actions 

This the number of clicks that is required to produce one action. It is presented as a percent.  

campaign cost The total cost of the campaign. If your campaign is a pay-per-click campaign this cost will be calculated using the number 
of clicks and the cost per one click.  

average sale The average value per one sale. The average is calculated by dividing the Sales Value by the Sales. If the Average Sale is 
lower than the Cost Per Sale chances are the campaign is not profitable.  

profit The Sales Value minus the Campaign Cost. If your result is a negative number your campaign is not profitable.  

cost per click The amount you pay per click.  

ROI Your Return on Investment is calculated by dividing your Profit by your Cost.  

cost per action The cost of one action.  

     

 

 
 
 
=======6======== 
 

Hypertracker gives you the option of analyzing your campaign by day, product, target URL, subcampaign, 
visitor web browser and source web site. Therefore, you can compare campaigns to determine which is 
most effective as well as how your visitors are seeing you. Hypertracker has added the Target URL 
feature. You can see what page or URL your customers visit first.  

The campaign analysis page has been upgraded to include a graphical representation of the numbers 
to make reading the information easier. Now you can quickly scan the information and know what is 
happening with your campaign.  
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=======7=========== 

Brand new for this version of Hypertracker is the ability to track statistics for products within a campaign. Now you can 
see which products are outselling others within a particular campaign. You can also see which actions your visitors 
commonly make. This allows you to cut out or restructure the actions that are not drawing attention.  

Best of all, no part of your sales information will ever be lost. If a customer makes a purchase or completes an action 
outside of the campaign buttons, Hypertracker will capture the clicks and assign them to your default campaign.  

     

 

 

 
======8======== 

Detailed information for each click is stored in the Hypertracker database. You can retrieve details such as the date and 
time of each click as well as the IP address used, the visitor's browser and more. This information is found in "View 
Logged Information." This information will help you plan updates and critical messages to your customers and visitors.  
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=====9===== 

Just like clicks, Hypertracker records actions and stores the information in the appropriate database. You will see the date 
and time of each action as well as the specific action taken, the IP address used, the visitor's browser and more. This 
information is also found in "View Logged Information." These details may reveal that more visitors come from a 
particular browser. You can then tailor your action to that browser. The reverse may also be true. You may find that you 
need to make your actions suitable for more browsers to handle.  

     

 



=====10===== 

Clicks and Actions lead to sales. Therefore, Hypertracker records the details associated with each sale in the database. 
You will see the date and time of each sale as well as the IP address used, the visitor's browser and more. This 
information is also found in "View Logged Information." You may find that specific days of the week lead to more sales. 
You can then target those days with new products. You may also choose to run specials during off-peak times to increase 
your bottom line.  

Sign-up for our FREE no-obligation trial account and discover how our superb tracking system will boost your online 
profits, save you money and automate your marketing efforts.  

     

 

 

 


